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The road to recovery from the global crash that started in 2008 
has been long, winding and slow. So slow that many operators 
are replacing equipment because it has reached the end of its life 
rather than to cope with new business demands.

Will 2016 be the year we see recovery?  It certainly looks like a 
year of change with Britain’s biggest logistics provider in the cold 
chain sector, Gist, up for sale.  There are big changes too among 
suppliers with France’s Chereau merging with Spain’s SOR to 
create a new reefer trailer-building giant. 

For British operators these remain challenging times. Brakes 
Group, one of the UK’s largest food distributors, has postponed 
its plans for a stock market flotation in London that could 
have valued it at up to £2.5bn, in the face of recent investor 
nervousness.  Operators in the temperature controlled sector are 
cautious, as our round-up of predictions from industry leaders 
shows.   There is talk of normalisation, a euphemism for an end to 
falling sales and the possibility of growth again. 

The positive side of all this financial challenge is the stimulus it 
provides for engineering solutions to transport, delivery and other 
logistics problems. And that forms a theme of several comments 
in this issue including those of Rod Benham, managing director at 
Dawsonrentals, Steve Ehrlich, senior vice president, marketing and 
product management at Space-Time Insight, and Lionel Curtiss, 
technical director at Cartwright Trailers.
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“This latest batch of trailers reflects an increasing demand across the wide range of industry sectors 
within which we operate. The build quality is good and no doubt we have the operational flexibility 
and high residual value which comes with it. However, we were most impressed by the consultative 
approach of the Krone sales team, who walked us through the specifications and showed a strong 
understanding of our operational needs.” Conrad Garrett. Fleet Manager, Online Group. 

Code XL ü 

Sales office UK and Ireland: Peckfield Business Park,  
Phoenix Avenue, Micklefield, LEEDS. LS 25 4DY 

Tel: +44 (0)1132 878817 | www.krone-trailer.com
Registered office: Fahrzeugwerk Bernard KRONE GmbH  
Bernard-Krone-Straße 1 D-49757 Werlte 

Profi Liner curtainsiders

Box Liner skeletal trailers

Coil Liner coil carriers

Cool Liner refrigerated trailers

ü 
ü 

ü 
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Profi Liner & Coil Liner come with 
Multi Lock side rave:
Up to 130 strapping points both sides.
2 tons per point.
Accessible from inside and outside 
the curtain
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About Evans 
Evans European Transport, founded in 1994, provides 
same day collection and delivery of goods including soups, 
sauces, fish and prepared meals for food producers 
and supermarkets, either direct to store or distribution 
centres. With the heat option, its vehicles also suit 
pharmaceutical shipments including finished products  
and raw materials that require temperature control.  
All the vehicles have Transcan temperature recorders 
to enable delivery and journey logs for temperature 
verification of loads. Control modules cover temperatures 
from -25 to +25 degrees Celsius. 
www.evanseuropeantransport.co.uk

Evans goes green with hybrid 
Evans European Transport is saving fuel 
and cutting its carbon emissions after 
commissioning its first diesel-electric truck,  
a Fuso Canter.

The Grimsby-based operator’s 7.5-tonne Canter 7C15 Eco Hybrid 
was supplied by Mercedes-Benz dealer Northside Truck & Van. 
The truck is fitted with an insulated box body by the Cold  
Consortium, and a GAH single-temperature fridge. The new 
arrival has lined up alongside a 7.5-tonne truck by a rival 
manufacturer. Not only is the Canter trouncing its competitor 
when it comes to fuel efficiency, but despite the extra weight 
of its batteries and electric motor it is also a winner in terms of 
payload, says Colin Evans, director, Evans European Transport.

“The two trucks are on very similar work and while the established 
vehicle returns an average of 14 mpg, the Canter Eco Hybrid is 
already hitting 17.5mpg, a figure we expect will get even better. 
“The Canter also wins hands-down on payload, which means it’s 
more efficient and productive – despite the weight of its insulated 
body and refrigeration unit it can still carry nearly 3.5-tonnes, over 
a tonne more than its rival, which is very impressive.

“We’ve never had a hybrid vehicle before but 
I see no reason to be afraid of the technology, 
while the benef its are clear.”   
Colin Evans, Evans European Transport

The Canter 7C15 Eco Hybrid, claimed to be the first hybrid truck 
to make economic as well as environmental sense, is powered 
by a 110kW (150hp) diesel engine working in parallel with  
a 40kW (54hp) electric motor. From stationary it uses electric 
power only, then switches to a combination of diesel and electric 
operation once a speed of around 6-mph is reached. Depending 
on the power demand, the electric motor also supports the 
diesel at higher speeds; mode switching requires no input from 
the driver. To optimise fuel-saving an idle start-stop system is 
fitted as standard. 

The electric motor and lithium-ion batteries, covered by a 
10-year, unlimited mileage warranty, means the hybrid version 
weighs 160kg more than the standard diesel-powered Canter, 
giving a 5-tonne body and payload allowance.

Evans European Transport’s new truck is the subject of an 
Agility funding agreement, from Mercedes-Benz Financial 
Services – Agility is a hire purchase with a balloon payment 
allowing customers to choose various financial options at the 
end of the term. “The Agility package is excellent,” Evans says. 
“It allows us to put off deciding what to do at the end of the 
contract until much nearer the time, and the payments are 
highly competitive. We’re also very happy with the service we 
receive from Northside Truck & Van – they’ve invested heavily 
in their Immingham depot and we’ve been impressed with the 
facilities and the professionalism of the staff.”
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The S.KO COOL EXECUTIVE  – 
The fi rst complete solution from a single 
supplier. With Refrigeration Unit, Telematics, 
Full Service and Service Network. 

The new refrigerated Trailer 

S.KO COOL EXECUTIVE 

with Schmitz Cargobull 

Refrigeration Unit

www.cargobull.com/ukMore info: +44(0)1925 732 886
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Operators look to diversify and expand
Operators are looking to add new warehousing capacity, replace vehicles and expand  
out of core operations in 2016.

Oakland International says it is “dipping its toe in the water” into specialised temperature-controlled van delivery. “We 
are also investing heavily in warehouse optimisation and systemisation,” says chief executive Dean Attwell. “We have 
plans to develop an additional 9,290 sq metres of chilled and ambient warehouse space in 2016.”

Oakland is expecting growth levels of around 21% in 2016 – this is on the back of a 17% growth in 2015.

“This growth has been primarily from value-added services such as co-packing and distressed load 
management which caters for rectification of loads that have been compromised through clandestine 
infiltration. Our Irish business is growing well and we are aiming to double our footprint with an 
additional 2787 sq metre multi-temperature warehouse.”

Gist has pledged to improve and expand its infrastructure to support the growth of both 
existing and new customers. “We would expect to add significantly to our infrastructure in 
the next 12 months,” says a spokesperson.

Magnavale, parent of Rick Bestwick, believes that margins are definitely going to rise, 
both on cold storage and transport. “However the overall impact to the supplier 
should be minimal due to more efficient utilisation of the facilities, for example, 
stock turn, ‘just-in-time’ and also regionalisation – working better with local 
coldstores,” says Stuart Hancock, Magnavale founder member and co-owner. 
He points out that Magnavale has had an aggressive growth over the last 
three years, “making us the third largest multi-temperature storage and 
third-party logistics provider in the UK”. He hints at a new departure 
for the firm. “We are now having a period of consolidation and 
integration whilst actively exploring our next expansion, which 
may be in a different direction.”

Reed Boardall chief executive Keith Boardall says the 
company will continue to upgrade its fleet “to ensure 
that we can offer customers the most modern and 
safest vehicles available.

Meanwhile Grocontinental says it has a 
rolling investment programme of replacing 
vehicles and trailers every three to 
five years and it is also planning to 
increase its warehousing capacity in 
2016. Commercial director Hugh 
Jones says: “In addition, we 
have recently invested in a 
significant upgrade to our 
warehouse management 
system. The enhanced 
technology has 
been developed 
by our in-house 
IT team.”



Operators are taking a cautious approach 
to 2016, warning that congestion, staff 
shortages, pricing pressures and changing 
shopping patterns will all have an impact on 
temperature-controlled distribution this year.

Oakland International believes that it will be a year 
“normalisation”, with a slow-down in the drift of consumers 
towards limited range discounters as shoppers begin to spend  
an increased disposable income on a few luxuries. Chief executive 
Dean Attwell thinks that the single biggest challenge for the 
sector will be pressure to reduce prices in line with fuel price 
reductions, ignoring other factors such as driver costs/availability 
and insurance. “There should be some price reduction afforded 
amongst operators but not as much as many end users may be 
asking for,” warns Attwell.

At the same time Gist sees “continued reasonable growth” in 
the market as a whole. “In food retailing, chilled product will 
continue to be important and to grow,” says a spokesperson. 
“This is further amplified by the changing shopping patterns of 
consumers, for example in the growth of “little and often” and 
the convenience sector. The trading patterns, the available shelf 
space and the back stage area ratio of this format will all demand 
ever higher levels of execution and planning in the supply chain, 
meaning demand for professional supply chain management will 
become even higher.” 

According to Gist, the biggest challenges will be the two major 
external pressures of skilled people and transport infrastructure: 
continued congestion at peak times and ever-increasing 
restrictions on access to urban centres will all present a challenge 
to the distribution of temperature-controlled foods. ”Imaginative 
thinking from 3PLs and their clients will go some way to meeting 
this challenge, but sensible investment in infrastructure by 
government and sensible regulation of that infrastructure are key 
to keeping the supply chain flowing.” NFT’s sales and marketing 
director Dale Fiddy points out that current global supply chains 
are complex and volatile, mainly due to the reliance on inefficient 
legacy logistics networks. 

“Retailers and food manufacturers will 
increasingly expect temperature-controlled 
3pls such as ourselves to offer innovative  
end-to-end solutions that are cost efficient  
to meet new challenges.” 
Dale Fiddy, NFT sales and marketing director

NFT has witnessed an increasing trend for retailers to seek 
efficiencies in their upstream supply chain. “What this means  
is that they will seek to deal direct with growers/ manufacturers  
to supply them.”

Keith Boardall, chief executive of Reed Boardall, says that more 
frequent shopping trips, together with the growth of smaller 

outlets with restricted storage space, will continue to put new 
pressures on the retailers and, in turn, on the frozen supply chain. 

In terms of warehousing, Hugh Jones, commercial director at 
Grocontinental, says that the company has experienced an 
increased level of demand for space and enquiries are ahead 
of what the company has seen in previous years. The biggest 
challenges are maintaining margins in a highly competitive market, 
and retaining high calibre staff, Jones says.

Stuart Hancock, Magnavale founder member and co-owner, says:  
“As there are a number of coldstores being withdrawn and not 
replaced due to age and changes in gas coolants, I think there will 
be a growth in frozen storage for the coldstores which remain  
in business. I believe there will also be additional growth because 
of disruption in Calais and Dover meaning that importers have 
to hold more stock in the UK to meet the demands of seasonal 
customers.” 

The biggest challenge is the shortage of space and building new 
stores currently just isn’t viable at the rates being paid, argues 
Hancock. “Suppliers will be looking at how we can do more on  
a ‘just in time’ basis to make best use of their own factory space.”

ACS&T managing director Malcolm Johnstone warns that 
distribution conditions continue to be challenging, with traffic 
congestion allied to longer days through multiple drops, 
compounded by an industry shortage of drivers.
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Big challenges despite “normalisation” in 2016

There will be a growth in frozen storage for the coldstores which remain in 
business. Stuart Hancock, co-owner Magnavale
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The past year for Schmitz Cargobull has probably 
been the busiest year since the recession, with  
a treble-digit percentage growth in sales.
That is the view of Derek Skinner, technical director at Schmitz 
Cargobull who is also optimistic about the coming year: “From our 
perspective, 2016 looks like it will be another successful year and 
we expect sales to hold steady or potentially grow slightly over 
the next 12 months.

“The main thing we’re seeing is people are buying again. The good 
news is that across the industry, cashflow and financing aren’t as 
challenging as they were a few years ago.” At the same time owners 
are starting to look at replacing assets because of their age, argues 
Skinner. One of the main factors for 2016 is the fall in fuel prices 
which Skinner says is “taking a lot of pressure off operators”.

“However, utilisation is still a major issue. Everyone is trying to 
get more out of their assets and that means a lot of businesses 
are now looking at doing third-party work or collections.” 
Supermarkets might compete with each other on the high street 
but they are collaborating in logistics and picking up each other’s 
goods to help lower costs, says Skinner. “We’re seeing some 
supermarkets buying unbranded units or even changing their 
usual trailer specification, precisely so they can collaborate in this 
way more effectively. This gives them a better prospect of being 
able to carry ‘other’ loads which means they must be thinking 
about improving their utilisation.”

Sales boom at Schmitz

Buy Now from Amazon! 
www.amazon.co.uk/Irish-Temperature-Controlled-

Logistics-Providers-2015/dp/1514372576

Top 25 UK and Irish 
Temperature-Controlled Logistics Providers 2015 Truck makers optimistic

Truck makers are optimistic about 2016 after registrations 
jumped by 27% to 44,063 units in 2015, according to the 
SMMT’s Transport News Brief. Directors at some of the major 
truck manufacturers believe that this year will remain healthy 
in terms of demand. Stuart Webster, Iveco managing director, 
points out that in the UK economic pointers are sound, 
including low inflation, low unemployment, low interest rates 
and low oil prices, as well as the fact that growth is “going 
generally in the right direction”. He predicts that registrations 
will be between 42,000 and 43,000 trucks this year. This 
is below 2015’s total, but Webster describes it as “the real 
market norm”. MAN is more confident about the market, 
predicting that the market for 2016 will be broadly in line 
with 2015 at around 44,000 units. Scania agrees - it does not 
expect to see any significant changes in the size of the market 
from 2015. Daf is also optimistic about 2016. Ray Ashworth, 
Daf’s managing director, says: “With the single exception of 
the Euro-VI ‘pull-through’ year of 2013, not since 1988 has 
the heavy end of the market been in such rude health. We’re 
certainly looking good for 2016.” Keith Child, Isuzu managing 
director, thinks that the market for 7.5-tonners will grow 
during 2016 due to fleet replacements. Manufacturers are 
also concerned about the driver shortage. Webster believes 
that “this is a crisis waiting to happen; and the time has come 
for the powers that be to take action at all levels.”

Schmitz Cargobull reports treble-digit percentage growth in sales in 2015

This year Schmitz is focusing on market benefits achieved from 
the major innovations it introduced in 2015. “Cost of ownership 
remains a challenge for all operators, which is why we’ve continued 
to ensure our trailer specification consistently offers lower 
maintenance costs and greater energy efficiency. A big part of that 
has been the introduction of the multi-temp version of our own 
fridge unit, the S.KO Cool Executive, following the successful launch 
in 2014 of the single-temp version,” says Skinner.

“We include our TrailerConnect telematics system which proves 
complete transparency throughout the supply chain in real time, 
which can be used to improve fuel usage and product security, and 
our advanced evaporator technology means we have 50% fewer 
defrosting cycles, saving time, fuel and money. Having launched the 
reefer last summer, we’re looking forward to seeing more out on the 
road in 2016 as orders start to percolate through.”



Telematics can drive cold chain efficiency if 
analysed properly, says Steve Ehrlich, senior 
vice president, marketing and product 
management, Space-Time Insight.
When people think of big data they generally think of e-commerce 
and media properties: Amazon, Facebook and Google, to name a 
few. A lesser-known source of big data is generated by electronic 
sensors that monitor the status of organisations’ assets and 
operations. Research from Statista forecasts that over 15.5 million 
embedded telematics systems will be sold in Western Europe 
by 2018. Transportation and logistics providers generate and 
capture massive amounts of data from their business operations, 
especially in-vehicle telematics, and the amount of data being 
collected only looks set to increase exponentially. 

The streams of data collected, or rather the insight that can be 
gleaned from them, is especially important to cold chain logistics 
operations, given that inefficiencies, delays or storage problems 
can cause the spoilage of goods and, therefore, loss of revenue. 
For cold chain logistics, the location data produced by in-vehicle 
telematics provides valuable insights. Using a combination of 
location and other telematics data collected from the cold cargo 
storage, cold storage locations and other vehicles in the fleet, cold 
chain decision makers can build a more complete picture of the 
wider operation.

Cold chain fleet managers and logistics operators need these 
data-led insights to decide on the best course of action in real-
time. This includes information about the vehicle’s journey such 
as the time it will take cold cargo to reach its destination, whether 
there have been any delays and whether the vehicle is still on 
the quickest possible route. Cold chain decision makers need to 
decipher specific insights from telematics data. What is or was the 
average temperature of cargo during transit? Did the temperature 
ever slip out of range and, if so, was it too low or too high? How 
many times and how long for each time and in total? With such 
timely insights, decisions can be made about the disposition of 
the cargo while it is still en route and certainly before it reaches its 
intended destination.

Combined with data collected about the conditions in the 
warehouse itself – for example, whether there is cold storage 
space at the destination or an alternative destination – cold 
chain decision makers can use telematics to re-plan logistical 
procedures in real-time as well as efficiently orchestrate the 
movement of the cargo. Solutions that deliver insights such as 
situational intelligence enable operators to maximise the use 
of the information collected by the telematics systems at their 
disposal. Advanced visual analytics within situational intelligence 
solutions gives decision makers a clear big picture view of the 
situation, the status and journey information of the cargo as well 
as the individual couriers or fleets.

Consequently, cold chain decision makers can use insights 
from situational intelligence to reduce spoilage of goods and 
the corresponding waste and losses, and therefore maximise 
revenues by making timely data-led decisions. 
www.spacetimeinsight.com

How telematics delivers insight

Viewpoint
For latest news see: www.globalcoldchainnews.com9

Steve Ehrlich, senior vice president, marketing and product management, 
Space-Time Insight.

Ten cold chain questions  
that telematics answer: 
1. What is the current temperature of cargo during transit? 

2. What was the average temperature of cargo during transit?

3. Did the temperature ever slip out of range? If so, was it  
 too low or too high? 

4. How many times and how long for each time and in total? 

5. How long before the goods are spoiled?

6. What options or reparative steps need to be taken to avert  
 discarding the cargo and taking a loss? 

7. Is cold storage space still available at the intended  
 destination? If not, is there cold storage space at an  
 alternative destination?

8. How far away are viable alternative destinations, how long  
 will it take to get there based on average journey time  
 and traffic conditions?

9. What impact will the journey time have on the cold cargo?  
 Do adjustments need to be made to the cold cargo  
 conditions to ensure the goods are not spoiled?

10. What specific cold storage conditions do the goods require  
 and are they available at the alternative destination? If not,  
 can they be made available?
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Shorter-term contracts, faster start-ups on new product lines, 
ever-stricter temperature control legislation, our sector is 
certainly not short of challenges. Which makes it surprising that 
Dawsonrentals is still seen by many as no more than a supplier 
of ‘boxes’ to keep a few pallets cold. That is still a key part of what 
it does, and with huge success, but as managing director, Rod 
Benham, told Cold Chain News, it’s far from the whole story.  
“A lot of people know Dawsonrentals name,” he said, “but not 
many understand our capabilities. 

“We’ve been a market leader for over 25 years, but still people only 
associate us with simple freeze and chill units. We do rent and 
lease those of course, and our current range is very sophisticated 
in terms of operating performance and cost, but we offer so much 
more in terms of expertise and hardware. For those who know 
what we can provide, we become a key part of their planning team. 
We get involved right at the start of projects, looking to increase 
temperature controlled production and storage capacities, 
regularly saving them time, wastage and money.”

Dawsonrentals temperature-control solutions is part of 
Dawsongroup, a successful, independent, family-owned British 
business with parallel operations in trucks and trailers (including 
multi-temp vehicles), portable cold stores, materials handling 
equipment, vans, finance and other areas. Alongside its UK 
operation, it has fast-growing interests across Europe in the 
specialist temperature-control sector.

Though it sounds a stop-gap measure, a lingering association 
perhaps with those single stand-alone units, there’s no doubt 
rental can be the right solution at almost any time and for 
increasingly large projects. In today’s cost and speed-conscious 
trading conditions, rental can be core to getting your response 
right. From those simple stand-alone modules, and now major 
cold-store and production facilities (either built-in or connected 
through to existing facilities), rental looks increasingly right for 
hard-pressed companies seeking time and cost-saving solutions.

Making rental work 
A key part of Dawsonrentals emergence has been its ability to 
work closely with clients to maximise rental impact. Benham 
describes Dawsonrentals nowadays as, “A hybrid: a happy cross 
between project management company and rental operation, 
giving customers the best of both worlds.” Interestingly, project 
advice comes free. So certain is Rod’s team of its abilities to 
generate sensible, well-costed solutions, they attend meetings, 
organise site visits, review planning parameters, and everything 
else associated with initial problem-solving, without charging 
a penny. He says, “Any business has to be profitable… for both 
parties. So we do all the work we can alongside customers, well  
in advance, to make sure it’s right from their side, because then  
it will be from ours.”

Benham cites the example of a big sandwich supplier. Here, 
Dawsonrentals provided a three-bay, modular, chilled complex 

Cold chain’s best kept secret
Dawsonrentals. You may know the name, but do you know just  
what it could mean to your business?
Rod Benham, managing director, Dawsonrentals



Rental  
and leasingFor latest news see: www.globalcoldchainnews.com11

with single loading dock for bread intake, and a separate four-
bay complex with two loading docks for finished goods. Both 
complexes linked directly into the existing factory and, while not 
the main objective, the installation also delivered over 300 square 
metres of additional floor space for chilled product: a real bonus, 
because the project was essentially about improved productivity, 
which it also delivered. 

“With margins under constant pressure, and who doesn’t know 
that scenario in the world of supermarket ‘wars’, this customer 
needed to increase factory production output in a hurry, before 
competitors had a chance to ‘steal’ the contract opportunity,” 
Benham says. “We managed this by replacing internal chillers, 
creating that additional production space, but more importantly 
allowing them to improve their whole process flow and install 
a new packing machine.” So successful was the installation, 12 
months later the site management team confirmed the changes 
it had helped them make were delivering an additional 70,000 
sandwich packs per day. 

Transport and logistics companies too are increasingly realising 
the economic sense and strong marketing edge that a blast 
freezer on site can offer; helping customers by collecting ambient 
product for them to be frozen or chilled prior to going into 
their cold stores. A saving for their customers that can easily be 
translated into an added value, and added cost, service.

Elsewhere, a meat pie producer, already a successful business, 
had just won a major new contract requiring additional frozen 
facility. And it required it in a hurry! Working with the customer’s 
production, finance and marketing teams, a five-bay, 3.5m high 
modular complex with an air filtration system, was designed, 
delivered and linked directly into the factory. It allowed the 
client to install three new production lines, with four blast-chill 
chambers off a corridor that lead to a packing room and store 
for finished goods awaiting despatch. 

”Why us?” asks Benham. “Because the only alternative was 
traditional build, and not many businesses in this sector can 
afford a ten to twelve month wait. Today, if a supplier can’t meet 
its customers’ demands, there are plenty of others who can … 
and will.”

Benham’s team was actually on site just 11 days, during which 
it installed a solution involving linking 10 major modules and 
making connections through existing factory walls. There 
was even an element of future proofing, all planned in those 
preliminary assessment visits, which could add four more 
blast chambers without the disruption of trying to add them 
later to the end of the complex. Two further chambers have 
already been ordered and installed as a result of that initial 
planning process. 

As a sector, we are all acutely aware of the 
importance of delivering what we promise; 
never more so perhaps than at a contract 
start-up. And that can be even more of 
a factor with new customers, of course, 
because there’s no goodwill ‘in the bank’. 

Solutions 
So rental solutions offer speed of reaction and change, and one 
other major advantage. All Dawsonrentals units are prepared off-
site, so compared to traditional build there’s minimal disruption 
on sites often already close to full capacity. These are impressive 
examples for an industry faced with such diverse pressures. “I’m 
not saying we’re a ‘Silver Bullet’. What we are though, is dedicated 
to teamwork with customers. In that scenario we bring flexible 
product solutions, expertise and experience to give their in-house 
teams much broader options. Flexibility is vital in manufacturing, 
processing, transport and logistics – we deliver that with minimum 
cost and disruption and maximum effectiveness and efficiency.”   
You can talk to Rod Benham on 01623 516666.

Reduce risk, be sure - use the best, the strongest ... 

Cold Saver ®Cold Saver ®
•  Still the No. 1 choice of the UK’s major supermarkets.

•  Manufactured from 1.78mm ribbed aluminium 
extrusion, by far the strongest format, stronger than 

folded aluminium constructed product.

•  The result? longer life, less maintenance and 

consequently lower life time costs.

Whiting Coldsaver - you know it makes sense

JR INDUSTRIES LIMITED Whiting House, Sir Alfred Owen Way,
Pontygwindy Industrial Estate,  Caerphilly CF83 3HU. UK.
Tel: +44 (0) 29 2085 7630  Fax: +44 (0) 29 2085 7633
Visit our website at www.jrindustries.co.uk Q05815

All products produced by JR  Industries carry ISO 9002 
quality accreditation gained in December 1988.

Rental solutions offer speed of reaction and change
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Urban  
delivery

The challenge supplying urban convenience 
stores is ever more complicated. Lionel Curtiss, 
technical director, Cartwright Trailers, questions 
our technical creativity.

“Public demands create the paradox that suggests we need 
smaller vehicles making fewer deliveries to have more and fresher 
produce on the shelf at all times. These are, of course, “first world” 
problems – convenience shopping in some communities means 
the farmer brings his cow to the village and milks it directly into 
your bucket for you to sterilise as best you can.

“Convenience stores in the heart of some cities can often be found 
to have more than one articulated combination with a 10m trailer 
parked in the loading bay on the street outside. That doesn’t make 
sense from any point of view. Attempts in the past to convert 
low-floor buses into urban delivery vehicles haven’t borne much 
fruit (pun not intended) – VDL in Holland even took a patent on 
a bus with a moving floor and double side doors; perhaps they 
wanted to use bus lanes for deliveries as well! Alternative – radical 
– solutions have been demonstrated as prototypes but have never 
really caught on; taking the front end of a 4x4 rigid with a drop 
frame and low floor body to make a front-wheel drive 18-tonner; 
hybrid trucks with motor-in-wheel solutions to allow accessible 
bodywork; drop bodies, swap bodies and all kinds of options have 
been tried, but have not succeeded. Whilst these arrangements 
all suit kerbside unloading, they are expensive to implement and 
don’t suit loading bays at distribution centres. 

“When carefully planned, a wagon & drag arrangement can work 
well. The combination loads at a conventional dock, travels to the 

outskirts of the district for delivery, parks the drawbar trailer in  
a secure environment (supermarket car park?) and the prime 
mover makes the drops, returns to the drawbar, loads through 
from trailer to rigid and then completes further multiple drops 
around the district before collecting the trailer and returning 
to the RDC. This reduces stem mileage, but doesn’t necessarily 
address the urban congestion and pollution issues.

“Is the answer staring us in the face, perhaps? Urban double-deck 
trailers have been around for a few years now – in ambient and 
multi-temperature configurations. Quiet floors, quiet doors, quiet 
fridges, quiet powerpacks on the tail lifts, one tractor unit instead 
of two 18-tonne rigids, one driver; what more could we want? 
They are available with true low-floor (300mm load height) on 
22.5” wheels or with all manner of variants around 17.5” and 19.5” 
wheel / tyre combinations and 750mm-1000mm load heights with 
fixed or moving second deck systems. The obvious retort is “If 
they’re that good, why isn’t everybody using them?”

“Loading double decks at the distribution centre requires specific 
equipment to provide level access to each deck, and a number 
of solutions are readily available. Unloading double decks at the 
kerbside requires a two-tier tail lift, and a number of solutions are 
available for this too. So is it the higher capital cost that prevents 
greater uptake? Any sensible cost analyst would soon be able 
to produce a business case with a reasonable payback period. 
Complexity of maintenance? There’s not a strong argument 
there, as there are fewer wheels, tyres, brakes etc. to inspect and 
maintain; a rigid truck needs a tail lift to unload the same as a 
trailer does; moving decks are sufficiently well understood now 
that they don’t pose a problem. “Are we stuck in our ways or simply 
not creative enough? At what price a paradigm shift?

The convenience store 
delivery challenge Cartwright’s urban fridge 

trailer at the CV Show
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Refrigerated courier company Igloo has 
introduced a fleet of custom-built Mercedes 
Sprinter box vans to provide customers with 
more tailored and efficient delivery solutions. 

Solomon Commercials developed the new vehicles and has 
worked with Igloo since the Watford-based company first 
started. Together they set out to create multi-temperature 
controlled durable vehicles and, in doing so, offer a transport 
solution that set the standard for others to follow. Ian Lang, 
sales director at Solomon Commercials said: “We examined 
designs that would allow a single body to carry frozen, chilled, 
ambient and even heated product at the same time while 
overcoming the challenges around payload, temperature 
retention and delivery rate.

“We achieved this by dividing the load area to create self-
contained compartments, with their own dedicated temperature 
management system, according to the size and temperature  
of each delivery. This gives customers the greatest flexibility  
to transport temperature-critical consignments, large and small, 
to destinations all over the UK and Europe.”

 Refrigerated vans are ever increasing in popularity due to 
their size and easy operation. With deliveries becoming more 
frequent, and the likes of Amazon and other ambient providers 
moving to same day ordering and delivery, it is critical to 
provide more tailored solutions for customer deliveries.  
Alistair Turner, chief executive of Igloo, said: “Refrigerated 
courier requirements and expectations are evolving, with more 
and more customers requiring a combination of ambient, 
frozen, chilled and heated consignments. 

“Igloo has invested in this new state of the 
art fleet to meet a growing customer demand 
for more options and greater flexibility.”

The improved load management of the vans also leads to 
better vehicle airflow and chilling. This helps reduce the amount 
of energy used by the vehicle systems and creates a more 
efficient delivery operation. Vehicles and storage facilities 
are installed with equipment to continuously measure and 
record chamber temperatures during operation, with alarm 
notifications sent in the event of temperature deviation. 

Igloo hopes its new more efficient fleet will also lead to a 
reduction in road miles with fewer unnecessary journeys and 
diversions. As congestion levels continue to rise and customer 
delivery expectations continue to grow, completing deliveries 
in the shortest possible miles is critical to running a profitable 
and efficient operation as well as meeting all customer 
demands. Quick flow of information to Igloo drivers out on the 
road is essential in an operation where costs are controlled 

and delivery accuracy is maximized. Handheld devices provide 
constant live ETA updates and routing information on driver 
location and status of deliveries. 

Online visibility of consignments means customers can be  
quickly and efficiently informed of their ETA.  Job completion  
and electronic proof of delivery via email can be delivered  
to the customer within minutes of the completion of the job.

Igloo offers a multi-temperature refrigerated delivery service with 
national and international coverage. Igloo transports chilled and 
frozen consignments large and small, from parcels to pallets,  
to destinations across the UK and Europe. 
www.igloothermo.com

New fleet drives  
Igloo forward

Let us show you how we can guarantee  
to increase your leads and raise your profile.  
We can:-
n	Write and distribute press releases and report  
 on publishing results

n	Produce your company magazine to be uploaded 
 to your website

n	Produce and send your company newsletter to your prospects

n	Report on newsletter tracking, showing who has clicked  
 to your website

info@m1marketing.co.uk  | M1 Marketing, Cart House, Lower Treleggan, Constantine, Falmouth TR11 5QW 

Call us on 01326 340 502

Specialist marketing and trade press activity  

for the commercial vehicle transport industry

Solomon Commercials developed these vehicles for Igloo
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French refrigerated trailer builder Chereau 
has been bought by Spanish private equity 
investor Miura and will merge with Spanish 
reefer builder SOR.

French refrigerated trailer builder Chereau and Spanish 
refrigerated trailer builder SOR have been bought by Spanish 
private equity investor Miura and will merge to form a new trailer 
giant. The transaction is expected to close in the coming weeks, 
after taking into account the relevant competition legislation.

Miura, which acquired Spanish reefer trailer builder SOR 
inFebruary 2016, will integrate the companies in a large European 
group specialising in the design, manufacture and marketing of 
bespoke refrigerated truck bodies and trailers. The new business, 

called the Reefer Group, will become the European market 
leader, with sales expected to exceed €220 million in 2015, Miura 
says. Chereau has a significant share of the European reefer 
market, at times as high as 18% of reefer trailer sales. The new 
group will have more than 1,000 employees. Chereau and SOR 
will maintain independent brands in their respective markets.

“The Reefer Group will provide a range of differentiated products 
expected to generate significant value through cost synergies and 
efficiencies that will be achieved as a result of the integration of 
both companies,” Miura said in a statement. The investment will 
be led by Miura and will include a group of European co-investors, 
including Edmond de Rothschild Investment Partners, Massena 
and Adveq. In addition, the management team will maintain a 
significant stake in the Reefer Group.

“The Reefer Group will become a leader in both the French  
and Spanish markets  and will reinforce its position in EMEA”, 
Miura said. “The new group will maintain its different brands  
and products to continue satisfying the needs of its clients  
in the various market segments within the refrigerated  
transport industry.

“The production plants in both countries will continue and 
capacity will be enhanced in order to deal with the expected 
increase in demand. The Reefer Group will be run by highly 
regarded and experienced professionals coming from both 
Chereau and SOR.”

Chereau merges to form new trailer giant

 � Chereau, founded in Avranches (France) in 1953, 
pioneered trailers for refrigerated transport. It had a 
turnover of €170m in 2015. 

 � SOR Iberica, founded in 1970 in Alzira (Valencia), 
designs and makes custom-built refrigerated trailers 
primarily for distribution, logistics and international 
transport companies. The company employs about 
300 people and it is expected to achieve sales of 
€50m in 2015. It is one of the five major European 
manufacturers of refrigerated trailers. 

 � Miura is a private investment firm in Barcelona. 
Currently it has €300m of assets under management. 
It specialises in investing in small and medium-sized 
Spanish companies, with attractive expansion and 
consolidation potential, as well as in international 
growth prospects. Since 2008, Miura has invested in 22 
companies, valued at about €400 million.  

 (left and right view) Chereau is to merge with Spanish reefer builder SOR with both under new ownership
Chereau, founded in Avranches, France, in 
1953, pioneered trailers for refrigerated 
transport. It had a turnover of €170m in 2015



Perth-based soft fruit and swede 
producers Stewarts of Tayside has 
updated its entire refrigerated fleet with 
16 Carrier Transicold Vector 1550 fridges, 
continuing the tradition of an all-Carrier 
refrigeration fleet. The new units are on 
13.6 metre Schmitz Cargobull trailers 
leased through Total Reefer. 

The trailers operate from the company’s 
Glencarse site, which handles soft fruits 
and swede production, from sowing and 
harvesting to washing and packaging. The 
trailers will be used seven days a week 
transporting fresh strawberries, 
raspberries and swedes to UK 
supermarket distribution centres.

“We’ve been using Carrier Transicold 
refrigeration units on our reefer trailers for 
more than 15 years and they never miss a 
beat,” said Jim Winn, transport manager, 
Stewarts of Tayside. “Reliability is important 
for us because we’re a 24/7 operation and 
our fleet is constantly in use.

“When we decided to refresh our fleet, 
Carrier Transicold worked closely with us 
to ensure we were specifying the optimum 
system for our needs; they took into 
consideration everything from the 
frequency of door openings to cooling 
capacity and journey lengths. The Vector 
1550 system offered the best combination 

of power and fuel-efficiency, and we’ve 
been very pleased with our choice,” he 
said. The new units are on Carrier’s 
EverCold repair and maintenance 
contracts that include servicing, annual 
temperature control testing and 
certification, F-Gas regulation compliance, 
and access to breakdown support.

Sweet deal for Gregory Distribution

Stewarts of Tayside stays all Carrier 
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Gregory Distribution has added ten Gray & Adams trailers with Carrier Transicold Vector 1550 fridges for a contract with Mondelēz 
International to deliver Cadbury’s chocolate. The mono-temperature Vector 1550 units are on 15.6m Gray & Adams tri-axle longer 
semi-trailers, based in Birmingham. “Gregory Distribution has enjoyed a long working relationship with Carrier Transicold UK, and we’re 
certain our new Vector 1550 units, combined with the LSTs, will provide the ideal mix of capacity, fuel efficiency, low maintenance and 
reliability for the Cadbury’s contract,” said Andy Price, technical support manager, Gregory Distribution. Gregory Distribution can 
maximise its payload potential on the 15.6m LSTs as a result of the Vector 1550 unit’s cooling capacity of 14,995 Watts, with fuel 
efficiency. This is achieved using a patented combination of a hermetic compressor with an economiser, enabling use of an efficient 
1.5-litre diesel engine. The economiser supplies up to a 40% increase in refrigeration capacity during pull-down, before automatically 
reducing during the temperature regulation phase to save fuel – all while ensuring excellent cold chain protection. The ten Vector 1550 
units have a Carrier Transicold EverCold repair and maintenance contract.

Stewart’s Schmitz reefers with Vector 1550 fridge

Gregory is running 10 of these longer-length Gray & Adams 
trailers with Carrier Vector fridges
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It is surprising that within some businesses, from SMEs to global 
corporations, the importance of optimising the warehouse 
function can sometimes be overlooked. I have lost count of the 
number of companies I have been to that, over a period of years, 
have happily ploughed money in to in all parts of the business 
except the warehouse and IT systems and are then surprised 
when, one day, they realise that the facility is unable to operate 
efficiently or deliver the throughput speeds required to meet their 
customers’ needs.

The truth is that, during the last 20 years or so, warehousing’s role 
in the supply chain has become ever more crucial. Over this time 
the warehouse has evolved from a place for the long-term storage 
of materials and products to a part of the business that supports 
economies of purchasing, production, and transportation. 
Savvy companies have long been aware of this and are reaping 
significant rewards as a result. A new word has even crept in to 
the lexicon in recognition of the warehouse’s elevated status in 
smart supply chain thinking. ‘Warehousing’ – which, for many, 

conjures up images of hard work and men wearing brown cloth 
store-man’s coats while staring at clipboards – is ‘out.’ It’s been 
replaced with the thoroughly modern sounding intralogistics.

The academic definition of intralogistics is “the art of optimising, 
integrating, automating, and managing the logistical flow of 
information and material goods within the walls of a warehouse.” 
In other words, if logistics describes how we move things from 
point A to point B across the supply chain, Intralogistics is the 
same concept, but relates to how we get products most efficiently 
from the goods-in bay to the shipping dock within the warehouse 
or distribution centre.

It is increasingly accepted that if optimum intralogistics efficiency 
is to be achieved a broad range of core competencies must be 
embraced: It is no longer sufficient for a warehouse operator to 
turn to a supplier that provides, say, forklift trucks or some other 
form of conventional materials handling equipment alone when 
the time comes to upgrade intralogistics processes. This is why 
Narrow Aisle launched its Flexi Warehouse Systems Division. 
Introduced to offer a range of warehouse planning and design 
and implementation services to the logistics industry, Flexi 
Warehouse Systems provides impartial advice in new warehouse 
projects and specialises in updating and transforming existing 
facilities to significantly improve intralogistics efficiency and 
reduce operating costs. 

There are a huge number of existing warehouse buildings across 
the country constructed and equipped over the last 25-30 
years. Due to the enormous changes in the retail market and 
the economy in general, many of these sites are no longer fit 
for purpose. Often the original usage has changed completely 
and therefore the storage and material handling equipment 
installed is no longer efficient to say the least. This can present an 
opportunity to re-design and re-configure, using new intralogistics 
technology and handling techniques, to create a much more cost 
effective operation often with a very attractive pay back period.

The ability to offer a complete service from design through 
to supply and installation of all storage equipment, racks, fire 
protection, labelling, the latest warehouse management systems, 
battery changing systems (with full project management and 
training included), Flexi Warehouse Systems offers a unique 
opportunity for existing warehouse operators to update their 
intralogistics solutions and make real operation cost savings in 
double quick time.

John Maguire, commercial director of Narrow Aisle, is a fellow of the 
Chartered Institute of Logistics and Transport and served as chairman 
of the UKWA from 2011 to 2014.
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Intralogistics explained
An efficient warehouse is fundamental to a successful supply chain 
but all too often is starved of investment, says John Maguire.
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Monitoring temperatures ensures the safe 
delivery of that most perishable of perishable 
goods – oysters 

Tim Waterman, technical director of Corintech, developer 
and manufacturer of environmental monitoring data loggers, 
describes how Harnet Corporation and Gold Coast Oysters 
monitor temperatures to ensure the safe delivery of perishable 
goods. The most common cases of food poisoning often involve 
seafood and what better example of the need for stringent 
temperature control than the oyster. Often enjoyed raw, it must 
also be served live or risk the possibility of serious contamination 
and subsequent consumer illness. 

Exporting and importing live oysters in a safe, yet practical manner 
can be challenging. The transport of these delicacies is a major 
activity for Harnet, a company based in Tokyo that was founded by 
Frank D Hart in 1988. The company has seen a steady growth of 
live oyster imports from Australia, New Zealand and even the EU. 
Keeping temperatures within an acceptable range also plays a vital 
part in keeping oysters alive and healthy. As a result, temperature 
monitoring is essential, not only allowing the company to prove to 
interested customers that their products are being kept in optimal 
condition but also to safeguard their crop.

Last year Harnet opted for six Corintech’s TP sensors: five 
connected to the FilesThruTheAir cloud system for remote 
monitoring and management. Sensors installed in the warehouse 
monitor the water temperature in its tanks, alongside its freezers 
and chillers for the company’s other imports. Email alerts from 
the devices in the event of problematic temperature swings, give 
Harnet the confidence of knowing that any tank issues, or simply a 
freezer door left open, can be identified quickly and resolved.

While Harnet has perfected the art of storage of oysters and other 
seafood and meat products in Toyko, out at sea oyster farmers 
delivering product from oyster bed directly to restaurants and 
seafood markets face the same temperature dilemmas. But when 
Wi-Fi is not available, then other standalone products exist to take 
over the monitoring process. 

Gold Coast Oysters, founded in 2000 and run by husband-and-
wife team Scott and Ginger Grout, today maintains and harvests 
100 leased tidelands as well as 14 acres of its own tideland 
property. It farms Pacific oysters and Manila clams, which are 
distributed through four main wholesalers located up and down 
the West Coast. Some of these wholesalers are based as far away 
as Southern California so the transport of shellfish can take up to 
48 hours, requiring strict time and temperature control rules for 
all journeys from beach to wholesaler. 

The company uses 10 Lascar Electronics EL-USB-1 temperature 
data loggers. The process is simple – plugging each unit into a 
USB port enables operators to choose a sample rate, say once an 
hour, and set an alarm, which tells if a certain high temperature 
has been reached during transport. The units are then put into 
the boxes with the shellfish for their journey. All the readings can 
be downloaded to see exactly what temperatures the produce 
was exposed to.

Careful monitoring of the supply chain only 
works when it is holistic and comprehensive  
in its scope. It needs to start where food 
begins its life on the farm, through to the 
warehouses it is stored in, the logistics trucks 
used for deliveries, and the supermarket 
chillers it is retailed from.

Primarily, the use of data loggers helps mitigate health risks, 
principally the growth of dangerous bacteria on food. But more 
generally, failure to comprehensively and accurately monitor the 
supply chain can lead to reduced revenues through loss and 
damage to produce. Therefore, the use of modern automated 
data loggers helps reduce these risks by ensuring continual 
monitoring across all stages of the cold chain.  
 
www.corintech.com

Primarily, the use of data loggers helps mitigate health risks, principally the growth of dangerous bacteria on food
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www.greenoxsolution.co.uk 

AXLE & SUSPENSION SYSTEMS

www.imslimited.com 

BODIES & BODYWORK 
 

www.optiplan.eu 

BRAKES & BRAKING SYSTEMS

www.knorr-bremsecvs.com 
www.roadlink-international.co.uk 

BREAKDOWN & RECOVERY 

www.marshallfleetsolutions.co.uk  
BUY & SELL PLATFORM

 

www.pinkeskimos.com 

COLD STORE CLEANING SERVICES

call 0800 955 1044 

COLD STORE DESIGN & BUILD

www.demeva.co.uk 

www.isd-solutions.co.uk  

www.stancold.co.uk  

COLD STORE MAINTENANCE

www.coldstoremaintenance.co.uk 

COLD STORE RACKING SYSTEM

www.ssi-schaefer.co.uk  
 

www.storaxsolutions.com 

COLD STORE REFRIGERATION 
INSTALLATIONS & MAINTENANCE

www.michaelwardonline.co.uk 

COMPLIANCE MANAGEMENT

http://smartcompliance.descartes.com 

CONSTRUCTION SERVICES

www.1cold.com  

www.chalcroft.co.uk 

COOL BOXES

www.helapet.co.uk  
COUPLINGS & TRAILER 
EQUIPMENT

FIFTH WHEEL

www.fontaineeurope.com  

DATA CAPTURE & WAREHOUSE 
CONTROL 

www.moyavox.com  

DISTRIBUTION SERVICES 
 

www.buffaload.co.uk  
DISTRIBUTION SERVICES

www.coolexpress.co.uk

www.refrigeratedtransportuk.com

www.directfoodexpress.co.uk
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www.freshlogistics.co.uk 
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DOORS & BULKHEADS

www.cbf.uk.com
 

www.jrindustries.co.uk 
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www.loadlok.com  

www.package-control.co.uk
 

www.pommier.eu 
www.stedall.co.uk   
FORKLIFTS

www.aisle-master.com 

www.bendi.co.uk 

FUELS & FUEL MANAGEMENT

www.as24.com 

www.cameron-forecourt.co.uk 

HIGH SPEED DOORS

www.unionindustries.co.uk  
INSTITUTES & ASSOCIATIONS
www.fsdf.org.uk  
www.fta.co.uk
www.gcca.org/gcca  
www.rha.uk.net 
www.smmt.co.uk 
www.soe.org.uk 

LEGAL SERVICES

www.backhousejones.co.uk 
 

LIGHTING
www.cbf.uk.com

www.labcraft.co.uk 

 

www.pommier.eu 
www.stedall.co.uk 

LOAD HANDLING & LOAD 
RESTRAINT
www.cbf.uk.com

 

www.joloda.com

www.loadlok.com 

www.package-control.co.uk 
www.stedall.co.uk  

LOW CARBON REFRIGERATION 
POWER

www.perpetualv2g.com 

MARKETING
www.flyinghorsemedia.co.uk 

www.m1marketing.co.uk 

MODULAR COLD STORES

www.isd-modularcoldrooms.co.uk 

PALLET POOLING

www.poolingpartners.co.uk 

PORTABLE INSULATED 
CONTAINERS 

www.olivo-logistics.com  

PORTABLE REFRIGERATION 

www.dbsltd.org.uk. 

REFRIGERATED TRANSPORT 
SPARES 

www.fleetrefrigerationparts.co.uk   

REFRIGERATION SYSTEMS
 

www.botemp.eu 

www.carlsenbaltic.com
www.carriertransicold.eu

www.eistechnik.co.uk
www.klingecorp.com 

www.naturefridge.com 
www.thermoking.com 

RENTAL, HIRE & LEASING

www.arcticstore.co.uk 



RENTAL, HIRE & LEASING 

www.coolrunningrental.co.uk

www.refrigerental.co.uk

www.gullivers.co.uk

www.hireco.co.uk 

www.next-rental.co.uk  

www.petitforestier.co.uk
 

www.pinkeskimos.com  

www.rentruck.co.uk 

www.rvr.uk.com

www.shb.co.uk 

www.vmsglobal.co.uk

REVERSING AIDS
www.cbf.uk.com 
www.stedall.co.uk 

SPRAY SUPPRESSION 
 

www.pommier.eu     

www.stedall.co.uk   

TACHOGRAPHS

www.trutac.co.uk  
TAIL LIFTS

www.anteo.com   www.baer-cargolift.de 

www.parts4taillifts.com  
TEMPERATURE & CONDITION 
MONITORING 

www.the-imcgroup.com 

TEMPERATURE RECORDERS  
& DATA LOGGERS 

www.seventelematics.co.uk 

www.tinytag.info  
THERMAL INSULATION

www.seymour-mi.com  
THERMAL PACKAGING

www.polartherm.co.uk  

TRAILERS 

www.krone-trailer.com

www.montracon.com

www.cargobull.com 

TRAINING

www.3tservices.co.uk 

TRANSPORT REFRIGERATION 
MAINTENANCE 

www.longhurstrefrigeration.co.uk

www.michaelwardonline.co.uk

TRANSPORT TRAINING

www.novadata.co.uk 

TRUCKS
www.daf.co.uk
www.isuzutruck.co.uk
www.iveco.co.uk   

  www.man-mn.co.uk  
www.mercedes-benz.co.uk  
www.renault-trucks.co.uk
www.volvotrucks.co.uk 

VANS 
www.citroen.co.uk  
www.fiatprofessional.co.uk 
www.ford.co.uk 
www.mercedes-benz.co.uk 
www.nissan.co.uk 
www.peugeot.co.uk 
www.volkswagen-vans.co.uk  
VEHICLE TRACKING SERVICES 

www.vehicle-trackers.net  
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Sourcing products,  
solutions and services
Yale  
pedestrian lights 

Yale’s Pedestrian Awareness Light option 
is attached to the back of the forklift and 
projects a blue light on to the floor to act as a 
warning to other workers in the area. The Blue 
Point warning light, available either factory-
fitted or retro-fitted, can be useful in noisy 
environments where audible warnings may be 
missed and at blind intersections where direct 
visibility of equipment may be obscured. Other 
colours are offered for different floor types.

www.yale.com

Linde  
tow tractor

Linde Material Handling’s electric tow 
tractors includes the P20 with 2-tonne towing 
capacity capable of pulling up to five small 
trailers. Primarily for indoor use, in confined 
spaces there is an option of increased ground 
clearance from 40 to 80 millimetres that allows 
for outdoor use. The chassis width of 600 
mm and 3-wheel configuration ensures high 
manoeuvrability. It is available as a platform 
truck, with a carrying capacity of 400kg.

www.linde-mh.co.uk  

Mentor’s
forklift safety

Mentor’s Managing Forklift Operations course 
equips managers and supervisors to manage 
forklift trucks effectively, legally  and safely. 
The course also helps improve  to safety and 
productivity. Stuart Taylor,  managing director, 
Mentor, says “By training  your operators to be 
safe and your managers  to manage safely, your 
team automatically  becomes more efficient and 
can avoid costly accidents and disruption.”

www.mentortraining.co.uk

FlexiPick  
order picking 

Narrow Aisle’s FlexiPick order picking system 
allows over 1000 cases per hour to be picked 
by one operator. The FlexiPick is ideal for 
building mixed pallet loads and is suited for 
handling and picking layers of product from 
palletised loads and assembling full pallets 
of mixed product. It is especially suited to the 
grocery retail sector, where huge volumes of 
packaged, canned and bottled products pass 
through the supply chain.

www.flexi.co.uk

Pedestrian  
reach stacker

DM Food Group is using a Combi-WR 
pedestrian reach stacker in its freezer. Mark 
Cooley, logistics manager, JDM Food Group 
said: “Compared to training with conventional 
forklifts it is quicker, cheaper and more 
straightforward and 3 or 4 operatives can be 
proficiently trained in one day. A pedestrian 
truck is also beneficial from a safety point 
of view when there are a number of other 
personnel in the vicinity.” 

www.combilift.com

Hyster  
3-in-1 rider pallet truck

Hyster’s new tough rider pallet truck allows the 
operator to adapt driving positions while cross 
docking. The RP2.0-2.5N series is designed for 
intense use in warehouse applications, such 
as loading and unloading trailers, transporting 
pallets between pick up and drop off points, 
and for cross docking operations.  The design 
is more compact than a ‘flip down’ platform 
pallet truck with platform and side arms in 
open position. 

www.hyster.eu



Electric power 
network for trailers
NomadPower is installing electric standby 
power services on major motorways in 
Europe and has seven sites in the UK as 
well as sites in the Netherlands, Belgium, 
German, Italy and Spain. “Sustainability and 
cost saving on road transport are primary 
concerns for all transport operators in 
Europe. We have succeeded in combining 
these issues into a unique concept: 
NomadPower,” says Hans Bevers, partner  
at Nomad Power UK.

“NomadPower is creating a cost-saving 
electrical power supply system that 
contributes to sustainable temperature-
controlled road transport. Using 
NomadPower, the driver refrigerates the 
load in a sustainable way during breaks. 
Simply by ‘plugging in’ to NomadPower. So 
no more noise nuisance or smell from diesel 
generators. And you as transport operator 
make substantial savings on fuel costs,” he 
says. Users register online then activate and 
stop the supply of power to every location 
where NomadPower is available. Connection 
is via 5-pin plug and controlled via a smart 
phone app with payment by invoice. 
www.nomadpower.eu

For latest news see: www.globalcoldchainnews.com24

 
News 
digest

Gist for sale
Gist, the temperature-controlled logistics 
unit of Linde, is for sale in a deal potentially 
worth more than £612 million. Linde has 
mandated Morgan Stanley to find a buyer 
for the unit with £430m sales. Linde and 
Morgan Stanley declined to comment 
on the story from Reuters. Linde had 
earmarked Gist for sale in March last year, 
when chief executive Wolfgang Buechele 
said that the unit, which delivers cooled 
food and beverages mainly in the UK, was 
no longer considered a “core business”. 

Buffaload tops 100 double-deckers
Buffaload Logistics’ latest delivery of trailers takes the fleet to 105 temperature-
controlled double-deck trailers. Graham Usher, Buffaload sales director says: “This is not 
so much of a milestone but more of an ongoing strategy to meet the increasing demand 
for more load and less cost in today’s competitive and environmentally conscious 
transport world.” The new double-deckers from Gray and Adams can carry 44 pallets 
and have about 60% more load than a conventional refrigerated trailer. The trailers have 
telematics to enable real time monitoring of load temperatures, vehicle tracking and 
end-to-end journey audits. Julie Feltwell, managing director, Buffaload says: “Our aim is to 
provide the highest standard of logistics management, which not only enables retailers 
and food producers to maximise their transport efficiency, but also helps minimise 
environmental impact by keeping food miles low.” 
www.buffaload.co.uk

Buffaload Logistics’ latest trailers takes the fleet of double-deckers to 105  

Avery is new MD 
at Montracon
Paul Avery (49) is the new managing 
director at trailer builder Montracon. 
He joins Montracon from trailer maker 
Schmitz Cargobull (UK), a company 
he joined 24 years ago. Avery led 
Schmitz Cargobull’s development into 
new ‘high volume’ sectors to provide 
a broad product offering. He also led 
the development of a full range of ‘’one 
stop shop’’ services for customers. 
Avery says: “I join Montracon at a time 
when the business has a very healthy 
order book in what remains a buoyant 
market. Montracon already makes the 
widest model range available from 
any European trailer manufacturer 
and I intend to use my experience to 
build on this and the company’s other 
strengths, to drive further growth and 
to consolidate Montracon’s position as 
market leader.” 
www.montracon.com

Torseo
The ergonomic handle
for easy handling

www.pommier.eu

NEW


